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Academic 
Experience 

2007 – now         Georgia Southwestern State University 
 Assistant Professor of Marketing 

 
2001-2007 University of Texas – Pan American  Edinburg Tx 
 Research assistant 
 Lecturer in business classes: 

 Intro. to Business (junior level approx. 50 students) 
 Consumer Behavior (senior level approx. 50 students) 
 Principles of Marketing (senior level approx. 35 students) 
 Business Statistics (all level approx. 60 students) 
 International Business (senior level approx. 80 students) 

 
  

1998-2001 Universidad Tecnologica   Reynosa, Mexico
 Founder of the University 
 Teacher in Computer related classes. 
 Students counselor 

 
1992-1997 
 Teaching graduate and undergraduate classes at other local 

universities in Reynosa. 
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1986-1998 Maquila Industry Reynosa Mexico
 Development of different computer systems. 
 Support and maintenance of systems 

  
1978–1986 Private Industry Monterrey, Mexico
 Software development. 
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Teaching classes of International Business and Marketing. 
Research Interest: Web design, Internet consumer behavior, Leisure 
activities on the Internet, Virtual Communities, Attitudes Toward 
Counterfeits, etc. 
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Member of AMA since 2002 

Reviewer for an Academic Journal since 2003 

Languages Spanish as a native language 

English as a second language. 

 


